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Global Quality Benchmarks (yOo—-niLG&@8R>FI—7)

Authentic Block Fraud/SIVT Brand Suitability Out Of Geo Video
Viewable Rate Rate Violation Rate Violation Rate Violation Rate Filter Rate
y L] y u \
70% 3.8% 0.9% 4.6% 1.2% 7.3%
™ 1% vs. Q1 2023 + 23% vs. Q1 2023 + 10% vs. Q1 2023 ' 26% vs. Q1 2023 + 15% vs. Q1 2023 ¥ 22% vs. Q1 2023
Display Viewable Rate by Device Video Viewable Rate by Device

Regional Performance

Authentic Fraud/SIVT Brand Suitability Display Video
Viewable Rate Violation Rate Violation Rate Viewable Rate Viewable Rate
APAC 64% 0.8% 6.1% 64% 84%
EMEA 69% 0.8% 7.0% 72% 80%
LATAM 73% 1.8% 4.7% 74% 76%

NORTH AMERICA 71% 0.9% 4.1% 73% 79%
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Global Video Benchmarks (FO—NnNILBEAYFI—2)

Video Completion Rate

(VCR) Audible Rate

79% 21%

Audible Rate by Device and Quartile

Il Desktop Il Mobile App [l Mobile Web

53% o=
51% T —45%
— 9% 8%
4% A% 4%

Quartile 1 Audible Quartile 2 Audible Quartile 3 Audible Quartile 4 Audible
Rate Rate Rate Rate

APAC

EMEA

LATAM

NORTH
AMERICA

GLOBAL

Audible and In-View
on Completion Rate
(AVOC)

“~

12%

AVOC Performance by Device

Desktop Mobile App Mobile Web
27% 60% 12%
15% 26% 6%

6% 21% 5%
5% 23% 2%
7% 35% 3%
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Display and Video Viewability Rate
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Overall Global Attention Benchmarks
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Attention Performance By Regions

Engagement Index %
g8 3

Attention Engagement Exposure 90
Index Index Index @
APAC 135 116 139 K
EMEA 110 106 118 & E?ﬁéﬁ
LATAM 82 72 119 60 ‘ B e
North America 92 93 90 %

80 90 100 110 120 130 140 150 160 170 180 190 200 210
Exposure Index #

Attention Index by Vertical

Top 3 Performers Bottom 3 Performers

Technology Education Media & Sports Travel Retail & Financial Services

125 111 102 81 Restaurants 77
79
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Regional Performance (tiEifl/\7 #—< > X)

North America

North
America

Display
Desktop 74
In-App 121
Mobile Web 87
LATAM
Display
Desktop 114
In-App 53
Mobile Web 107
APAC
EMEA
LATAM
North America
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In-Depth Regional Performance

Exposure
Intensity Prominence
Index Index
107 153
106 122
110 129
101 82

Ad Interaction
Index

116
103
63
88

APAC

Display Video
Desktop 117 137
In-App 80 166
Mobile Web 193 124

EMEA

Display Video
Desktop 104 95
In-App 104 171
Mobile Web 116 101

Engagement

User Presence
Index

107
105
90
98
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